
1R-804 P.T.O.

ŸÊ≈U — Á∑§ã„UË¥ ‚ÊÃ  ¬˝‡ŸÊ¥ ∑§ ©UûÊ⁄U ŒËÁ¡∞– ¬˝‡Ÿ ∑˝§. ~

•ÁŸflÊÿ¸ ∞fl¥ vx •¥∑§Ê¥ ∑§Ê „ÒU–

Note : Attempt any seven questions. Question

no. 9 is compulsory and carries 13 marks.

1. ÁflôÊÊ¬Ÿ ‚¥SÕÊ ∑§Ë ‚flÊ∞° ÄÿÊ¥ •Êfl‡ÿ∑§ „Ò¥? Á‹Áπ∞– [12]

Why advertising agency services are

essential? Write.

2. ÷Ê⁄UÃ ◊¥ ÁflôÊÊ¬Ÿ ∑§ Áfl∑§Ê‚ ◊¥ ÁflŒ‡ÊË ÁflôÊÊ¬Ÿ

∞¡¥Á‚ÿÊ¥ ∑§ ÿÊªŒÊŸ ¬⁄U ∞∑§ Á≈Uå¬áÊË Á‹Áπ∞– [12]
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Write a note on contribution of foreign

advertisement agencies in development of

Advertising in India.

3. ªÒ⁄U-√ÿÊfl‚ÊÁÿ∑§ ÁflôÊÊ¬Ÿ (‚¥SÕÊªÃ ∞fl¥ ‚Ê◊ÊÁ¡∑§)

ÄÿÊ „ÒU? ßU‚ ¬⁄U ◊ÊÒÁ‹∑§ Á≈Uå¬áÊË Á‹Áπ∞– [12]

What is non-commercial Advertisement

(institutional and social)? Write an inventive

note.

4. ÷Ê⁄UÃ ◊¥ ÁflôÊÊ¬Ÿ ¬⁄U ÃËfl˝ •ÊÒlÊÁª∑§Ë∑§⁄UáÊ ∑§ ¬˝÷Êfl

∑§Ê fláÊ¸Ÿ ∑§ËÁ¡∞– [12]

Describe the impact of rapid industrialization

on advertisement in India.

5. ÁflôÊÊ¬Ÿ∑§ÃÊ¸, ©U¬÷ÊÄÃÊ ∞fl¥ ◊ÍÀÿ ∑§ •¥Ã—‚¥’¥äÊ ∑§

’Ê⁄‘U ◊¥ Á≈Uå¬áÊË Á‹Áπ∞– [12]

Write a note on interrelationship of advertiser,

consumer and prices.

6. ÁflôÊÊ¬Ÿ ’¡≈U ‚ •Ê¬ ÄÿÊ ‚◊¤ÊÃ „Ò¥U? [12]

What do you mean by advertisement budget?
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7. √ÿÊfl‚ÊÁÿ∑§ ∑§‹Ê ◊¥ Á¬˝¥Á≈¥Uª ∑§Ë ÷ÍÁ◊∑§Ê ¬⁄U ∞∑§

ÁŸ’¥äÊ Á‹Áπ∞– [12]

Write an essay on the role of printing in

Commercial Art.

8. ÁflôÊÊ¬Ÿ ÿÊ¡ŸÊ ∑§ ◊Í‹÷ÍÃ ˇÊòÊ ¬⁄U ∞∑§ ÁŸ’¥äÊ Á‹Áπ∞– [12]

Write an essay on the basic areas in Campaign

planning.

9. ∞‚.«UéÀÿÍ. «UŸ ∞fl¥ •⁄UŸÊÚÀ«U ∞◊. ’Ê⁄U’Ÿ ∑§ •ŸÈ‚Ê⁄U

“ÁflôÊÊ¬Ÿ ÿÊ¡ŸÊ ‚ê¬˝·áÊ •ÊÒ⁄U Áfl¬áÊŸ ∑§ •ãfl·áÊ

¬⁄U •ÊäÊÊÁ⁄UÃ ‹ˇÿÊ¥ ∑§Ê ¬Í⁄UÊ ∑§⁄UŸ ∑§ Á‹∞ •Á÷∑§ÁÀ¬Ã

ÁflÁ÷ãŸ ÁflôÊÊ¬ŸÊ¥ ∑§Ë oÎ¥π‹Ê „ÒU Á¡‚ ÁflÁ÷ãŸ ◊Êäÿ◊Ê¥

◊¥ ¡Ê⁄UË Á∑§ÿÊ ¡ÊÃÊ „ÒU–” ßU‚ flÊÄÿ ¬⁄U ∞∑§ ÁŸ’¥äÊ

Á‹Áπ∞– [13]

According to S.W. Dunn and Arnold M.

Barbon ‘Advertising campaign includes series

of ads placed in various media that are

designed to meet objectives and are based on

an analysis of marketing and communication

situation.’ Write an essay on the given phrase.
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10. ÁŸêŸÁ‹ÁπÃ ¬⁄U Á≈Uå¬ÁáÊÿÊ° Á‹Áπ∞ — [12]

(•) ¬Ò∑§Á¡¥ª mUÊ⁄UÊ ÁflôÊÊ¬Ÿ

(’) ÁflŒ‡ÊË ÁflôÊÊ¬Ÿ ∞¡Áã‚ÿÊ°

(‚) ÁflôÊÊ¬Ÿ ∑§Ë ¬Á⁄U÷Ê·Ê

Write notes on the following :

(a) Advertisment through packaging.

(b) Foreign advertising agencies.

(c) Definition of advertising.
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